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Introduction
The concept of “made in America” is not a new slogan or concept in the country. This slogan was once a thing that united the Americans. However, since President Donald Trump talked about it for the first time in 2016 during his inauguration, it has seemed to be a new thing or concept to many Americans. The truth is that “made in America” should not lead to division, but instead it should a core element of American consumer and purchasing culture. Many people like to know where their products come from before they can decide to purchase it. This is the same with the American consumer population, and recent surveys have shown that majority of Americans show interest or favor for the products made in America. This memorandum is going to examine the standards and requirements as well as the implications of the concept “Made in America.”
Standards and Requirements
America has been, for many decades, considered the land of possibilities. However, most of the other countries seem to have found refuge and opportunities in America since most of the products are not made in America.  The standards and requirements of “Made in America” are provided in the U.S Federal Trade Commission sets of rules (FTC). Zinck (2018) explains the standards and requirements of being part of the “Made in America” label according to the FTC.  The author explains that FTC recognizes two types of “Made in America,” which include qualified and unqualified. Based on the FTC sets of rules, unqualified claim that the product is “Made in America” mean that all of the products’ parts are manufactured in the United States. A qualified claim, on the other hand, means that the product may have been made in America but some parts have been made from outside the country. Zinck (2018) provides a good example of this case, like Apple iPad with the label “Designed by Apple California, Assembled in China” which means that the product’s design and functionality were made by the American employees, but the final product was made in China and not in the United States. Therefore, back to Nouveau Fashions, the products can qualify for “Made in America” label because it falls under the “qualified” category. 
Implications for Nouveau Fashions
Producing products with the “Made in America” label will be an advantage to Nouveau Fashions because it will create market opportunities within the American consumer population. Brotherton-Bunch (2017) explains why businesses need to support and embrace the “Made in America” label irrespective of how each perceives President Trump. According to the author, a survey carried out in 2014 showed that over 95% of Americans have a favorable view of American manufactured products. This means that when a consumer goes to the market, he or she looks for the product with the label “Made in America.” This is a great opportunity for Nouveau Fashions because it will create a wider market population as well as enhance its sales, which translates to increased revenue income for the company. 
The implication for Current Customers
Customers are crucial parts of the business that every business has to consider to keep the business going. The consumers’ behaviors have impacted many businesses doing the businesses to keep up with their behavior and wants. The “Made in America” label has a lot of benefits especially to the economy and giving more opportunity to the Americans to make more earnings. However, the businesses have to consider the impacts that the label is to have on their customers. According to Spenner and Freeman (2012), keeping customers depends on the decision of the business to its products. This shows that even with the movement from the current label to the next, Nouveau Fashions still can manage its current customers. The business needs to focus on making the brand very simple for the customers to understand. As Spenner and Freeman (2012) assert customers need simplicity which depends on efficiency and convenience. Therefore, Nouveau current customers will still prefer the label.
Importance for the U.S Economy
If companies like Nouveau Fashions move to “Made in America” label, it will boost the American economy. Rashid (2017) explains the implications or importance of labeling the products made in the U.S “Made in America.” According to the author, a bigger demand for the American manufactured products will translate to more jobs for the American people. As a result, this will assist to enhance the country’s economy because many people will have jobs, which means more taxes for the government. The same sentiments are supported by Simmermaker (2011) who argues that buying American products can save the U.S economy. He believes that manufacturing alone may not lead to the recovery of the economy, but it is a critical necessity in the process of achieving a sustained economy. Simmermarker (2011) explains that the United States had lost over $2 trillion in its revenue due to the opportunities accrued by the products made elsewhere. The trade deficit seen in the past decades is as a result of the U.S high importation than exportation. Therefore, reducing the number of imported goods will help create millions of jobs and increase the national revenue income.
The Implication of ‘Made in America’ on other Countries’ Economy
Many of the products and parts that are used to make many products in America are imported from other countries. According to Rashid (2017), the plan is suitable for American economic growth; however, most of the products that are used to make the Made in America products come from other countries. This is an indication that depending on the products that are solely made in America reduces the growth of the economy of the countries that depend on America for their exports. This is because America is likely to stop imports of their products which is an economic hazard to the countries that develop economically on the exports of their products 
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